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Dear Readers and Colleagues,

I am honoredtopresent youthe December 2014 edition of the Journal of Global Strategic Management. Our journal has
become a convenient place, a popular meeting point forthe professionals in the field of strategic management. We try to publish
papers containing original research work of good standard and of contemporary relevance from all over the world.

I want to announcethat the 4" International Conference on Leadership, Technology, Innovation and Business Management
2014 (ICLTIM-2014) was held between the dates of 20-22 November 2014 at Yildiz Technical University,
Istanbul, Turkey. The conference was organized jointly by Yildiz T echnical University, Istanbul, Turkey, Gebze Institute of
Technology, Kocaeli, Turkey, and Yalova University, Yalova, T urkey. This conference aimedtobe the general forum for the
presentation of newadvances and research result in thefields of theoretical, experimental and applied leadership, technology,
innovation and business management.

Today innovation isnota fantasy; it isa must. Innovation means problem recognition, problem solving through invention. As
Thomas Edison said, “ Anything that won’t sell, | do not want to invent. Its sale is proof of utility, and utility is success”.

With just a fewwords, one of thegreatest innovators of all time clearly tells us that innovation requires a balance between
creativity and commercialization. It should bring imagination and concept into reality by re-aligning creativity processes with
value creation processes. In order toaccomplish this; choosing, building and preparing the right organization and the right
people for executing and scaling the innovation are critical factors.

Innovation drives corporate value. I skillfully implemented and tightly integrated into an organization’s culture, innovation not
only powers growth, but reduces costs as well. Today, with ever-increasing competition, the importance of continuous
innovation and creating newvalue propositions for customers are the keys for sustainable business success. One of the essential
foundations for creating a successful company over the longtermis to identify technological trends froman early stage and to
exploit the opportunities that new technologies offer for product innovations. However, extremely dynamic nature of
technological progress makes it increasingly challenging for companies to comprehensively identify technology-related
opportunities and to harness them in a goal-oriented manner.

Akey pre-requisite for successful technology development therefore lies in the ability of an organization to rapidly align the
requirements ofthe market with the potential offered by newtechnologies, and to integrate the results efficiently in its own
products and processes.

Given thisaim, the 4" Intemational Conference on Leadership, Technology, Innovation and Business Management 2014
brought together leading researchers, economists, businesspeople, managers, engineers and scientists in this field of study from
aroundthe world. Our distinguished participants had the opportunity to present their valuable scientific contributions and to
establish an intemational networkamong those who volunteer to communicate and study together in the field of business
management.

Some of these papers were selected in order to be published in the Journal of Global Strategic Management. Asyou know this
is an internationally refereed journal published twice a year by the International Strategic Management and Managers
Association and indexed by Cabells Directories and Global Impact Factor, and Asos Index.

By the way, | would like to bringto your kind noticethat the 11" International Strategic Management Conference will be held
in Vienna, Austria, betweenthe dates of July 23-25, 2015, Thursday through Saturday. | am the co-chairman of this conference
whichis organized jointly by the Intemational Strategic Management and Managers’ Association, Gebze T echnical University,
Istanbul T echnical University, and Yildiz T echnical University. Proceedings of this conference will be published online by
Elsevier in “Procedia Social and Behavioural Sciences” publication, which is indexed in the Science Direct Database. And
some selected papers will be published in our journal.

As the chairman ofthe conference and editor-in-chief of the journal, I strongly believe that the articles and the following
discussionswill pave theway for broaderhorizonsin therelated fieldsand | would like to take the opportunity to extend my
sincerest thanks and appreciation to the members of the peer review committee, of the editorial board, as well as of the
organizing committee of the conference.

Sincerely yours,
Editor-in-Chief
Prof. Dr. Cemal ZEHIR



